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new fin/syn rules to all prime time entertainment programs

exhibited by a network, including those in which the network

holds no syndication rights. UCC asks the Commission to adopt a

defined set of "public interest standards," including

quantitative standards for locally-produced non-entertainment

programs, that would have to be met before a station was

entitled to such "government protections" as must carry and

retransmission consent.

These requests have already been rejected by the

Commission. INTV sought the same extension of the

anti-warehousing provision in its petition for reconsideration

of the fin/syn Report and Order. The Commission denied this

request on the grounds that there was no justification for such

an "unnecessarily restrictive" regulation of the network

business. 21 INTV has advanced no valid reason to revisit or

reverse that decision. Similarly, the Commission has repeatedly

denied requests for quantitative programming standards, most

recently in its Report and Order adopting rules with respect to

t 1 "1' 'h'ld ' 'b' .. 22e eV1S1on 1censees c 1 ren's programm1ng respons1 1l1t1es.

21 Memorandum Opinion and Order in MM Docket 90-162, supra, par.
66.

22 Report and Order, 6 FCC Rcd 2111, 2115 (1991).
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When the case for less regulation is so clear, the Commission

should summarily reject arguments that the public interest would

be served by heaping more government requirements on local

television stations and broadcast networks.

IV. CONCLUSION

For the reasons expressed in both its initial and Reply

Comments, NBC believes the Commission is obligated to reexamine

and repeal or modify rules affecting television networks and

stations that were designed to deal with marketplace conditions

in an entirely different competitive era. These include the

dual network rule; the mUltiple ownership, duopoly and

one-to-a-market rules; the rules governing network-affiliate

relationships as they apply to stations in the Top 50 markets;

and specific applications of the Prime Time Access Rule. Given

the pace of change and the increasing competitive pressures all

broadcasters face, NBC reiterates its request that the

Commission "fast track" its consideration of these rules, so

that television broadcasters can compete freely and fairly at

the earliest possible date.
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~ I RECESSION'S A BUST FOR TWO BROADCASTERS, BUT BASIC CABLE'S UP
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~ CABLE IN BLACK, NETS BLUE
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